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SECTION-I
Q.1. Explain the scope and types of the market in detail. 18
OR
Q.1. Explain, marketing as an exchange process. 18
Q.2. How Company can utilize organizational growth strategy for its development?
Discuss in detail. 17
OR . _
(.2. How Company is positioning the strategies for betterment? — Discuss. 17
SECTION-II
Q.3. Explain, classification of services with suitable illustrations. 18
OR
Q.3. Describe the reasons for the growth of service sector in detail. 18
Q.4. Explain the internet in Indian context in detail. 17
OR
Q.4. Describe the online advertisement in detail. 17
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